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Aims and Scope

The Nordic Journal of Business is a scholarly journal
that publishes original scientific research in all fields of
business studies. Different aspects of business theory and
practice related, among others, to accounting, corporate
governance, entrepreneurship, finance, information
systems, international business, management, and
marketing are within the scope of the Journal.

The Nordic Journal of Business welcomes submissions
of high-quality empirical and theoretical papers that
contribute to knowledge of business theory and practice.
The Journal is primarily interested in contributions
based on the foundational disciplines of business
studies, but we also encourage creative approaches and
multidisciplinary research that reflects the intricate
real-life relationships between functional areas of
business. While the Journal provides an international
forum for business research, submissions that focus on
Nordic research problems or use data from Denmark,
Finland, Iceland, Norway, and Sweden are particularly
encouraged.

Editorial Policy

The Nordic Journal of Business features:

» Empirical and theoretical research articles
o Survey and review articles
« Research notes

The core of the Journal comprises empirical and theoretical
research articles. Comprehensive survey and review articles
as well as short research notes will also be considered for
publication. The Journal regularly publishes special issues
that focus on specific research topics. All submissions are
subject to initial editorial screening and are subsequently
double-blind refereed by two reviewers who are recognized
experts in the field of the manuscript.
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About the Journal

The Nordic Journal of Business is an open access l/l[, /)}///
journal published four times a year by the Association J / // /

of Business Schools Finland. The Journal was founded in r ‘ 1 //(/
1952 and was formerly the Finnish Journal of —7 4 A/
Business Economics. ncludes scholars and
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